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News About
Students and
News



How do students find
news — and how does
news find them??
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RQs

1. How do students define news?

2. How do they interact with news
on social media?

3. How do they determine
currency & authority of news?
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Methodology

2. N = 31 follow-up phone interviews,
+1600 write-in survey responses

s

3. N =731 Twitter screen names +

1. N = 5,844 online surveys returned,
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To consider as we ook at the findings:

How does news factor into your
learning and teaching?

What do you say/hear about news?



Students follow news selectively

Traffic and weather

National government and politics

Political memes (i.e., a humorous
image, video, or piece of text)

Schools and education

Crime and public safety

International or foreign issues

Science and technology

Race and immigration

My town or city
(e.g., local issues, events, politics)

Entertainment and celebrities

Lifestyle (e.g., hobbies)

Environmental and natural disasters

Art and culture

Business and the economy

Health and medicine

Sports
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Students are not "news-less"

Discussions with peers
(i.e., online or face-to-face)

Social media
(e.g., Facebook, Twitter)

Online newspaper sites
(e.g., nytimes.com)

Discussions with teachers/professors
(i.e., online or face-to-face)

News feeds
(e.g., Apple News, Feedly, or alerts)

Television

Radio

Print newspapers or magazines

Podcasts

Discussions with librarians
(i.e., online or face-to-face)
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Students are "multi-modal” + "multi-social”

Facebook

Snapchat

YouTube

Instagram

Twitter

Reddit

LinkedIn

Pinterest

Tumblr
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Snapchat’s discover channel as "news”

https://story.snapchat.com/

10

- Personalized

- Click-bait look

- Newspaper feed
- Video games feed
- Breaking news

. Individual users’

feed

- Advertisement


https://story.snapchat.com/

Given the importance of visual content,
how much attention do we pay to images?




Students care about the news,
but many find the quality of news disappointing.



News Is necessary. And relentless.

News is necessary in a democracy

67%

The sheer amount of news on any
given day is overwhelming

News is factual stories
that grab my interest

News consists of objective

: 65%
reporting of facts

Following the news is
a civic responsibility

63%

It's difficult to tell real news

45%
from fake news °

Fake news has made me distrust
the credibility of any news

| don't think much about 230
what news means to me

0% 25% 50% 75% 100%
N =25, 844

#PILnews 1
e}



From their perspective

...journalists make mistakes but generally try _ c6%
to get their news stories right. ’
...journalists deliberately insert their own _ 49%
bias into news stories.

...| trust news from traditional sources by
[professionals more than SMS]

...without knowing where a news item
originated--I can't trust news.

...fake news has made me distrust the
credibility of any news.

...| do not trust the news, no matter what
the source is.

0% 25% 50% 75% 100%

N =25, 844 #PILnews 1



News Is a source of social currency
that requires time and effort to maintain.



Some 58% shared or retweeted news

Sharing news lets my friends/followers know 5004
about something | think they shouid know NN >
Sharing news gives me a way to have a voice
=bouta larger cause in the worid RN
Sharing news gives me an opportunity to
help change the views of my friends/followers _ 32%

Sharing news gives me a break from what 31%
I'm currently doing 0

Sharing news helps me define my 29%
online presence 0

Sharing news is a way to .
entertain myself 28%

Sharing news is a way to entertain
my friends/followers 25%

Sharing news lets me provoke responses 19%
from others
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News Is work; not a leisurely activity

What do you do before you share?

Check how current information is

Read or view the entire news story from
start to end and then decide

Check the URL to see where the
source originated

Check to see who posted or
tweeted news item

Read the comments, if there are any,
about the news post

Compare and fact check the news item
using a different source

See how many times the news items
was shared/retweeted

See how many times the
news item was 'liked'

Go with my gut feeling to decide whether
a news item is legitimate or not

Take a screenshot of the news item
to ask a friend what they think

Check to see what the hashtag (#) is,
if there is one
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"l spend more time trying to find an unbiased
site than | do reading the news | find."

- A life and physical sciences major



How many of these do you do?

In the Interest

of full disclosure,
you should know
| don’t read
everything

| forward......

Check how current information is

Read or view the entire news story from
start to end and then decide

Check the URL to see where the
source originated

Check to see who posted or
tweeted news item

Read the comments, if there are any,
about the news post

Compare and fact check the news item
using a different source

See how many times the news items
was shared/retweeted

See how many times the
news item was 'liked'

Go with my gut feeling to decide whether
a news item is legitimate or not

Take a screenshot of the news item
to ask a friend what they think

Check to see what the hashtag (#) is,
if there is one




Academic and personal news habits

Library databases (e.g., ProQuest) 7%_ 66%

, - I 62%
Professors’ recommendations 38%

- I 33%
Print newspapers 300

- I 13%
Television broadcasts 429%

i ices MM 16%
Apps on mobile devices 54%

Don't rely much on the news [T 1510/;%

Radio broadcasts | 14%
36%

B Academic Assignments

. . I 6%
Social media networks 56% Personal Use

Non-traditional sources |l 4%
(e.g., BuzzFeed, Reddit) : . 55% . .
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Overzealous transfer (thanks KM):

“only place you should get news from for course
assignments is peer reviewed academic sources’

(container vs content issue)



News Is fast, visual, social
and requires

TIME and EFFORT

{0
Decode and Contextualize.

HOW do students develop news habits?



70% selected Professor
as a pathway to news.

Humanities - 77%
Comp Sci - 51%
Math -43%



Discussion

(HOW) does news factor into your learning and
teaching?

What do students need to know about news as
consumers, creators, distributors?

How do students develop habits for engaging with
FAST, VISUAL, SOCIAL news?

What is our role?



Q&A

Thank you!
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