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Strategic digital engagement for impact: Building 
your academic presence online 

,Q�WRGD\¶V�GLJLWDO�HQYLURQPHQWV�RQOLQH�HQJDJHPHQW�LV�D�FULWLFDO�FRPSRQHQW�RI�DFKLHYLQJ�
successful, sustainable impact. Building an online presence that extends beyond the walls of 
academia is therefore an essential part of developing as a scholar during any stage of the 
career-span. In this chapter we discuss career-wide approaches for establishing yourself as a 
³QHWZRUNHG�VFKRODU´��*RRGLHU�	�&]HUQLHZLF]��������WR�EXLOG�FRQQHFWLRQV�DQG�IRVWHU�
communication. We also explore ways to engage your audience through open, public outputs 
(publications, graphics, websites, profile tools, etc.). Using the key strategies presented, 
scholars can build an online academic presence and increase their scholarly visibility on the 
web or through social media. At the core of this chapter is an exploration of how academics can 
develop and communicate about themselves and their research interests, to achieve their goals 
both in the near-term and across their career-span. While the approaches presented are not 
prescriptive, they are intended to encourage the reader to generate a plan for online 
engagement that helps establish their scholarly identity. These tried and tested activities can be 
leveraged for engaging different audiences in research in ways that promote networked 
scholarship and create pathways to impact. 
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Introduction 
In our work with academics, we often hear that people are either too busy, or just plain 
uncomfortable, to engage with the idea of being an impactful academic and promoting 
meaningful use of their work as a networked scholar. But researchers put a lot of time and 
energy into scholarship, from project design to data analysis, to reporting and publishing 
ILQGLQJV��6KRXOGQ¶W�VRPH�RI�WKDW�WLPH�DQG�HQHUJ\�DOVR�EH�VSHQW�VKDULQJ�WKLV�ZRUN�LQ�ZD\V�WKDW�
interested audiences can find and make use of it? We want our scholarship to be impactful, and 
we want people to engage with the new knowledge created, so it is surely worth the effort to 
ensure that others can easily find and connect with us and our work. 

2I�FRXUVH��PDNLQJ�DQ�LPSDFW�GRHVQ¶W�VLPSO\�PHDQ�SXEOLVKLQJ�RU�RWKHUZLVH�VKDULQJ�RXr work. We 
can see impact in action when people understand, experience, or do things differently based on 
their interactions with academics and their outputs (University of York, n.d.). 

Today, the ever-evolving academic job market and the research funding landscape means there 
are increased expectations to show impacts tangibly. Greater emphasis is now placed not only 
on demonstrating the quality and scholarly significance of your research, but also on mobilizing 
and translating your work for a variety of audiences, and across a diversity of contexts, including 
online environments. 

Effective use of digital engagement strategies can help researchers to promote prospective and 
actual use of their work and capture impactful examples of how their contributions foster positive 
change for individuals, partners, and communities. By interactively sharing your work more 
widely across audiences within and beyond academia, you can develop your expertise and 
reputation while at the same time fostering impact in a broader context. 

Engaging online: Creating pathways to impact 
Digital engagement has become essential for cultivating, understanding, and defining the impact 
of your work. Online environments are now a necessary part of extending your expertise 
through different networks, increasing the findability of publications and other outputs, and 
connecting with relevant users and audiences ± all of which are necessary pathways to impact. 

Whether you're an early career researcher or a senior scholar, establishing your presence and 
engaging online is now part of being an academic. When done intentionally and strategically, 
time spent on these efforts can be a useful investment in yourself and your career. Developing 
your online presence and meaningfully engaging as a networked scholar can foster worthwhile 
and rewarding interactions that create the conditions for impact to occur across your career 
span. 

Being (or Becoming) a Networked Scholar 
What does it mean to be a networked scholar? Social media researcher Veletsianos (2016) 
GHVFULEHV�WKHVH�VFKRODUV�DV�WKRVH�³ZKR�PDNH�XVH�RI�SDUWLFLSDWRU\�WHFKQRORJLHV�DQG�RQOLQH�
VRFLDO�QHWZRUNV�WR�VKDUH��LPSURYH��YDOLGDWH��DQG�IXUWKHU�WKHLU�VFKRODUVKLS´��S������0DQ\�IRUPV�RI�
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research and scholarship today require this engagement with online networks, especially for 
those concerned with broadening their impact. 

At the heart of this idea of networked scholarship is the importance of building new online 
connections and relationships. For many scholars, those online networks are (or will soon 
become) a critical part of their academic profile and are inherently involved in mobilizing and 
translating their work.  

Building blocks of a networked scholar 
So how can you develop as (or become) a networked scholar? Consider your own work in the 
context of the seven interconnected facets shown in the building blocks below: 

Figure 1 

Building blocks of the networked scholar 

Note: Seven interconnected facets of being a networked scholar. The original image appears on 
page 6 of Goodier, S. & Czerniewicz, L. (2015). $FDGHPLFV¶�RQOLQH�SUHVHQFH��$�IRXU-step guide 
to taking control of your visibility (3rd ed.). University of Cape Town. 
http://open.uct.ac.za/handle/11427/2652  
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The building blocks provide a useful framework for developing and extending your academic 
ZRUN�WKURXJK�ZHE�DQG�VRFLDO�QHWZRUNV��:KLOH�WKHUH�LVQ¶W�D�SUHVFULSWLYH�ZD\�WR�DFKLHYH�DOO�WKHVH�
elements, below we describe key approaches to identity, presence, and reputation through 
pathways to visibility and by developing your academic profile. We also outline approaches 
involving groups, conversations, connections, and sharing in our sections on digital engagement 
and using social media. 

For each of the building blocks, ask yourself: where are your strengths and where are the 
RSSRUWXQLWLHV�IRU�JURZWK"�<RX�PD\�ILQG�WKDW�\RX¶UH�D�QRYLFH�LQ�RQH�EORFN�EXW�KDYH�H[LVWLQJ�
strengths in another. Leverage these strengths while working on those areas that need 
improvement. 

Making Yourself Visible 
Engagement begins by forging connections yourself and being open and available to 
connections and invitations from others. Your online academic presence is the primary way that 
other academics will discover your teaching, research, and scholarly interests and expertise. 
While publications might be a main source for this, when it comes specifically to engagement, 
the information others can find about you on web pages, social media sites, digital publication 
YHQXHV��DQG�RWKHU�SODWIRUPV�LV�IXQGDPHQWDO��,W¶V�LPportant to know what this looks like currently 
DQG�ZKHUH�\RX¶G�OLNH�LW�WR�JURZ� 

Evaluate your current online presence 
Before starting to actively develop your academic presence, the first step is to determine how 
visible you are online currently by doing a simple online search. Yes, this means you need to 
search for yourself online and take a good look at what you find. 

Exercise: Search yourself 

Google yourself: Enter your name in a search engine to find out how you appear 
online. Then ask: 

Ɣ Do the top search results show you and your academic (or professional) 
work? 

ż If not, why not? What do you like, and what would you like to 
change? 

ż Discuss the search results with a trusted friend or colleague 
(ideally one from outside your discipline). What input or 
suggestions do they have? 

Ɣ Can people from within and outside of academia, including media outlets 
and potential partners, easily find clear information about your areas of 
expertise and contributions? 

ż Is your contact information up-to-date and easily viewable? 
ż Is there a way to connect with you on a social media platform? 
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ż Can people see examples of your research, teaching, or 
speaking? 

Ɣ Where do you see any opportunities to improve or enhance the results?  
Ɣ Does searching for yourself online showcase you, your interests, and 

your research in the ways that you want to appear? 

 
This simple search exercise should give you a good idea of why it might be valuable to focus on 
building your online presence. Use this exercise to make a plan that prioritizes areas where you 
want to increase visibility and engage in relevant scholarly networks (Goodier & Czerniewicz, 
2015; La Trobe University Research Education and Development Team, n.d.).  

Developing Your Academic Profiles 
1RZ�WKDW�\RX�KDYH�DQ�LGHD�RI�KRZ�\RX�DOUHDG\�DSSHDU�RQOLQH��LW¶V�WLPH�WR�FRQVLGHU�KRZ�\RX�ZDQW�
to expand this presence and define your identity. We always recommend developing a couple of 
online academic profiles that can serve as a foundation for engaging in a broader range of other 
networked scholarly activities. You can then develop and connect these profile tools, like 
ORCID or Google Scholar, to other online engagement spaces, such as your web and social 
media presence. 

Visibility and findability, with a focus on you 
First and foremost, your online presence should reflect you and your work in the ways that you 
want to be known. Ultimately, this approach recognizes that you are the best person to define 
how you and your research appear online. Goodier and Czerniewicz (2015) remind us that you 
may not be in full control of your digital shadow��RU�WKH�³FRQWHQW�DERXW�\RX posted and uploaded 
E\�RWKHUV��RU�HYHQ�FUHDWHG�E\�\RX�LQDGYHUWHQWO\´��S������EXW�WKH�H[HUFLVH�DERYH�DVNLQJ�\RX�WR�
search for yourself online should provide some critical awareness of your existing digital 
footprint. This will hopefully lead you to some informed decisions about how you can shape that 
presence going forward. 
 
This focus-on-you approach also means you get to decide what accomplishments to highlight. 
For instance, you might want to focus on profiling yourself as comprehensively and completely 
as possible, likely by showcasing your career progression and contributions over time. Or, you 
might decide to take a more selective approach, perhaps by highlighting specific periods of your 
career or by focusing on key projects or publications. 
 
When it FRPHV�WR�\RXU�DSSURDFK��GR�ZKDW¶V�FRPIRUWDEOH��NHHSLQJ�\RXU�FDUHHU�VWDJH�LQ�PLQG��
Arguably, early career academics have an advantage here, since at this point you may not have 
a lifetime of contributions to highlight, or much of a digital shadow to reshape. Your initial online 
presence might start small, but with regular care and maintenance, it will grow throughout your 
whole career. 
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Recommended strategies for online visibility 
Whenever we work with researchers interested in enhancing their online presence, we 
recommend establishing two key academic profiles before anything else: your Google Scholar 
profile (GSP), and your ORCID identity record. While there are many online scholarly profile 
tools to choose from, we recommend networked scholars explore these options first. These two 
tools will form the backbone of your online presence and how easily others will find you. The 
following is not a how-to guide for setup ± instructions are readily found online ± but rather a 
brief overview of key features and reasons why we recommend these tools first. 

Google Scholar Profiles 

Creating your GSP is our go-to recommendation for those looking to establish their online 
SUHVHQFH��,I�QRWKLQJ�HOVH��LW¶V�IUHH�DQG�FRVWV�QRWKLQJ�EXW�D�ELW�RI�WLPH��ZKLOH�EHLQJ�WKH�HDVLHVW�DQG�
fastest way to enhance your online visibility. Having a Google Scholar profile makes it much 
easier for others to find you and your research due to the indexing and search features of 
Google. You can keep your profile private while you complete the initial setup to your tastes, 
DQG�PDNH�LW�SXEOLF�RQFH�\RX¶UH�UHDG\�WR�Vhare. Those who view your public GSP profile will see 
your research interests, affiliations, and links to your publications. Plus, future updates to your 
profile can be automated entirely, or you can activate notifications to receive a message when 
Google Scholar finds possible works to add to your profile. 
 
6LQFH�LW¶V�GUDZLQJ�RQ�ZRUNV�LQGH[HG�E\�*RRJOH�6FKRODU��WKH�FRYHUDJH�LV�FRPSUHKHQVLYH�DQG�ZLOO�
find your publications appearing in journals, as monographs, book chapters, theses or 
dissertations, conference proceedings, and occasional grey literature (such as your 
contributions to reports, to government or policy documents, or to other expert, non-academic 
publications). It can also be used for identifying your presentations and workshops. You can 
automatH�WKLV�VHDUFK��RU�PDQXDOO\�DGG�UHVHDUFK�RXWSXWV��%HFDXVH�LW¶V�*RRJOH��WKHVH�VRXUFHV�
will link out to an online version of your work and generally provide better coverage than you 
would find in one of the more traditional (paid) citation tools (e.g., Scopus or Web of Science). 
 

Tip: Automation is useful, but requires checks 
 
If you decide to fully automate the process of adding artifacts to any of your 
scholarly profiles, plan to periodically review and clean up the additions. The 
DXWRPDWLRQ�WRROV�DUHQ¶W�SHUIHFW�DQG�PD\�DGG�DUWLIDFWV�WKDW�DUHQ¶W�DFWXDOO\�\RXU�
FRQWULEXWLRQV��<RX¶OO�ZDQW�WR�HQVXUH�WKDW�WKHVH�IDOVH�KLWV�ZHUHQ¶W�DGGHG�
incorrectly, and that nothing is missing from your profile. 

 
Your GSP shows traditional impact measures of your works through citations, including total 
(known) citations to all artifacts captured in your profile, the h-index for those publications, and 
also the i10-index. All of these are important measures since they are citation counts at the 
author level, meaning they directly reflect that your work has been cited and thus impacted other 
research in some way. In addition, GSP focuses on the last five years, so that you can see your 
recent impact. These measures are easily verifiable, since the citation counts link to the known 
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citing articles for each artifact. This is a quick window on your impact though traditional research 
metrics. We talk about other metrics later. 
 
Finally, as a networked scholar you will want to take advantage of features of your profile that 
FUHDWH�FRQQHFWLRQV�WR�RWKHU�UHVHDUFKHUV��7KHUH¶V�DQ�RSWLRQ�WR�YHULI\�\RXU�HPDLO�DGGUHVV�RIILFLDOO\�
connected to an academic institution or research organization, options to link to your personal 
website or other preferred site, and the ability to tag your co-authors and collaborators, 
immediately connecting to their Scholar profiles (if they have one). Finally, if you use keywords 
to define your areas of interest, these will become hyperlinked searches that will connect you 
with other researchers interested in the same topics. 

Open Researcher & Contributor ID (ORCID)  

Claiming your ORCID profile is also free and easy to setup. Importantly, ORCID helps address 
possible confusion around identifying authorship through name disambiguation. Consider: is 
your name truly unique? Academia is no exception to the problem of common and shared 
QDPHV��DQG�VR�LW¶V�ZRUWK�HQVXULQJ�WKDW�\RXU�FRQWULEXWLRQV�DUH�DOZD\V�FRQQHFWHG�WR�\RX� 
 
ORCID helps address this problem through authority 
control, simply by organizing contributions made by a 
single entity (you, the creator) and assigning and 
collecting them under a specific and unique identifier (a 
persistent URL). This persistent identifier leads to an 
online profile that you control and maintain, ensuring 
you remain the authoritative voice on your research 
profile. 
 
ORCID is particularly useful if some of your contributions appeared under a different name than 
your current or preferred moniker, such as after a name change due to marital status, gender 
expression, a cultural or religious preference, or a myriad of other reasons. ORCID also helps in 
FDVHV�ZKHUH�HYHQ�WKH�FRUUHFW�GLVSOD\�RI�\RXU�QDPH�LVQ¶W�IXOO\�XQGHU�\RXU�FRQWURO��VXFK�DV�ZKHQ�
publications use name variants (e.g., full names versus initials) and you want to be sure these 
permutations all still identify you. 
 
Additional benefits of ORCID include enriched profile options where you can authoritatively 
highlight other contributions around your research career. Rather than just focusing on 
publications, you can include your grants, significant awards and distinctions, and indicate your 
education and employment history. Plus, the ORCID privacy settings are quite granular, such 
that you can control how much information in each category is visible. As a networked scholar 
you will also want to explore the options for linking to your other online profiles; to make sure 
people can easily find and distinguish your social media accounts; and to easily find your 
website and connect to your other academic profiles. 
 
)LQDOO\��\RXU�25&,'�FDQ�VDYH�\RX�WLPH��WKDQNV�WR�WKH�25&,'�RUJDQL]DWLRQ¶V�FRPPLWPHQW�WR�
interoperability and standardization. Many journal publishers, funding bodies, university 
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systems, and other research dissemination and support tools now require you to provide your 
ORCID as part of the submission or application process. These platforms will connect to and 
UHDG�EDVLF�LQIRUPDWLRQ�IURP�\RXU�25&,'�SURILOH��PHDQLQJ�\RX�GRQ¶W�KDYH�WR�VSHQG�WKH�HIIRUW�WR�
populate forms and metadata repeatedly ± maintain it all in your ORCID profile and let it do the 
work of completing those forms for you.  
 

Top 5 academic profile options 
 
When considering what profiles to develop, here are our recommendations for 
where to start: 

Ɣ Google Scholar = https://scholar.google.ca/citations 
Ɣ ORCID = https://orcid.org/ 
Ɣ ResearchGate = https://www.researchgate.net/ 
Ɣ LinkedIn = https://www.linkedin.com/ 
Ɣ Publons/ResearcherID = https://publons.com/about/home/ 

 
<RX�GRQ¶W�KDYH�WR�GHYHORS�D�SURILOH�LQ�HYHU\�VSDFH��,Q�IDFW��SURILOH�IDWLJXH�LV�UHDO�
(Allen, 2017), and we recommend against trying to be present in all of them. 

 

6KDULQJ��/HW¶V�WDON�DERXW�DFFHVV 
After you have established your online profile and made progress toward building your online 
FRQQHFWLRQV��LW¶V�WLPH�WR�JLYH�VRPH�FRQVLGHUDWLRQ�WR�VKDULQJ��HVSHFLDOO\�WKH�ZD\V�WKDW�RWKHUV�ZLOO�
access your published research and other information about the projects you want to promote. 
More specifically, we recommend making your artifacts as open and publicly accessible as 
possible. 
 
Can your intended audience access the full publication you promoted with a Tweet, or added to 
your Google Scholar profile? Remember that subscriptions, paywalls, and many other factors 
can affect the accessibility of valuable research findings. These can pose major barriers for a 
variety of information users inside and beyond academia, and are particularly challenging for 
communities, organizations, and members of the public.  
 
In other words, ensuring that those who need, want, or might otherwise benefit from the 
research can access it is part of being a networked scholar, and making your work widely 
accessible for the long term is part of catalyzing impact. Not only will your research be available 
to more people, but considerable research shows that open publications (e.g., open access, 
open data, and open education resources) are read and cited more often than their 
subscription-ORFNHG�FRXQWHUSDUWV��6R��LW¶V�DOVR�LQ�\RXU�EHVW�LQWHUHVW�WR�PDNH�VXUH�\RXU�RXWSXWV�
DUH�IUHHO\�DQG�RSHQO\�DYDLODEOH�ZKHQHYHU�LW¶V�IHDVLEOH�WR�GR�VR� 

Creating a Roadmap for Digital Engagement 
0RVW�RI�WKH�WLPH��HQJDJHPHQW�GRHVQ¶W�MXVW�KDSSHQ�± it requires some intentional effort and 
planning. Drafting a brief roadmap where you identify strategies for using web and social media 
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platforms, and allocating time for achieving your goals, will help to focus your efforts on 
HQJDJHPHQW�WKDW¶V�RI�WKH�JUHDWHVW�YDOXH��:H recommend that your roadmap for digital 
engagement consider the following. 

)RFXV�RQ�ZKDW¶V�PRVW�YDOXDEOH 
Who are the individuals and groups that can use, benefit from, and inform your work? How do 
you want your research and expertise to be adopted? What is the value of your work for 
audiences within and outside of academia? How you find value in focusing your time and efforts 
online should directly relate to how you want to define yourself as an impactful academic. The 
more specific you can be in visioning what engagement and impact looks like for you, the better. 
)RFXVLQJ�RQ�ZKDW¶V�PRVW�YDOXDEOH�± from your perspective and in the eyes of your audience ± 
will help you not only to extend your own profile, but also to find and engage with interested 
colleagues, stakeholders, and partners online in strategic ways. 

Set achievable goals 
What do you want to achieve with your online presence? For instance, do you want to increase 
the visibility of your profile as a researcher? Or to have your work in a particular area reach new 
audiences? Start by creating one or two goals that are specific, measurable, achievable, 
realistic, and time-based (SMART) to guide your digital engagement plan. Revisit these goals to 
check your progress on a regular basis. 

Identify key audiences and spaces 
7KH�YDVW�QXPEHU�RI�RQOLQH�VSDFHV�PHDQV�LW¶V�LPSRVVLEOH�WR�HIIHFWLYHO\�HQJDJH�LQ�DOO�RI�WKHP��VR�
aim for quality over quantity. Begin dedicating your efforts in one or two key digital spaces by 
identifying who your main audience is and understanding what online platforms they use. For 
example, you might create an infographic that mobilizes and translates key research findings, 
then invite key stakeholders or potential future partners to discuss it on Twitter or LinkedIn. 
 
Remember that long-form content created for a blog, e-newsletter, or website should be 
formatted and presented differently on social platforms that focus on brevity and audiovisuals, 
such as Instagram, Twitter, or TikTok. Be sure to align your engagement goals with content 
strategies that ensure your use of text and media are effective for your audience and the 
specific online environment. 

Allocate time for updates and communication 
Being findable online means ensuring your profile on university and professional websites, and 
RQ�VRFLDO�PHGLD�VLWHV��LV�FXUUHQW��6FKHGXOH�UHJXODU�³WXQH-XS´�WLPHV�WR�UHIUHVK�\RXU�RQOLQH�
academic profiles, even by setting a recurring calendar reminder. 
 
Distributing too much one-way content can turn people off. Remember that meaningful online 
engagement requires responsive, two-way interaction about not only your own work, but also 
the work of others. Your audience will usually be looking for timely, authentic back-and-forth 
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communication, so plan time for engaging in discussions and posting comments or responses 
when using social platforms.  
 
Being selective and strategic by focusing your efforts on your top goals will help to make your 
online engagement more effective and manageable.   
 

Did you know? 
 
Many post-secondary institutions have media experts who can consult on 
communication strategies and recommend effective approaches, including web 
DQG�VRFLDO�PHGLD�VWUDWHJLHV��&RQVLGHU�UHDFKLQJ�RXW�WR�\RXU�XQLYHUVLW\¶V�
communications team to gain feedback on your digital engagement plan. 

Using Social Media  
As with social media generally, academic use of social media comes with many pros and cons. 
For example, some scholars are surprised when their work goes viral, while others work in 
areas that can be a lightning rod for trolls and controversy (see Carrigan, 2019). Choosing 
whether and how to use social media as a networked scholar is ultimately up to you. However, 
just as with the online platforms above, it is our belief that there is value in being an active part 
of the conversation on social media, rather than passively allowing others to shape these 
conversations for you.  
 
Social media is a useful way to extend your reach in academic networks. Beyond the individual 
reputational benefit, as Carrigan and Fatsis aptly note in a recent interview (University of 
Cambridge, 2021), it is important to foster rich engagement by using social media for the public 
good, instead of using it to simply broadcast information passively to a public audience. With 
this very kind of rich engagement in mind, the following three steps provide recommendations 
for ways to start interacting through groups, conversations, connections, and sharing on social 
media. 
 
Three steps for social media engagement 

Choose 

Choose one or two social media platforms that can best reach your audience, where you can 
see yourself being active and engaged. Examples of popular social platforms for networked 
academics include Twitter, LinkedIn, ResearchGate, Facebook, and Instagram.  
 
When creating your accounts, be sure to complete all the relevant fields, especially your bio line 
and profile picture. Decide if you want to focus on your academic persona distinct from any 
personal accounts you might have (usually a good idea). Ask a trusted friend to review things 
and give you constructive feedback before you go live.  
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Observing different social media habits of colleagues and partners on your chosen platform can 
be useful. What works well and gains traction? Such examples will help you determine which 
social media practices you might want to emulate, and those to avoid. 

Connect 

&RQQHFW�E\�³IROORZLQJ´�RU��IULHQGLQJ´�LQGLYLGXDOV�RU�RUJDQL]DWLRQV�ZLWK�VLPLODU�LQWHUHVWV�DQG�DUHDV�
of expertise on each platform you join. This will help you find and curate content that relates to 
your academic identity. Make note of relevant accounts, groups, pages, or lists that you could 
follow, comment on, post about, or redistribute ± especially ones that share easily consumed 
media-rich links, images, and videos that engage people with added auditory or visual elements.  
 
/HDUQ�WKH�IRUPDW�RU�³DQDWRP\´�RI�SRVWV�RQ�\RXU�VRFLDO�PHGLD�VSDFHV�WR�LQFUHDVH�ILQGDELOLW\�DQG�
engagement through mentions (often using the @ symbol) and hashtags (typically using #).  

Interact 

Share and promote timely information with your network on a regular basis, ideally in ways that 
LQYLWH�GLVFXVVLRQ��,W¶V�RND\�WR�VKLQH�D�OLJKW�RQ�\RXU�RZQ�YDOXDEOH�ZRUN��DV�ZHOO�DV�WKH�H[FHOOHQW�
work of others. 
 
An account that has been abandoned is a liability because it can give the wrong impression that 
your work has been discontinued, or increase your risk of missing messages, mentions, and 
other notifications. Commit to being active on a regular basis (weekly, daily, etc.). Knowing what 
you want to share and wKHQ�ZLOO�KHOS�\RX�SODQ��,W¶V�EHWWHU�WR�QRW�EH�RQ�D�VRFLDO�PHGLD�VHUYLFH�
than to present yourself poorly or partly.   
 
Being consistent in your messaging in ways that reinforce your expertise and interests will let 
your audience know what to expect by following you and what you bring. As you establish your 
voice and reputation, your messages and interactions should be consistent with your desired 
online academic profile more often than not, at least initially. 
 
The type and quality of interactions matter. Have an engagement strategy that fosters 
interaction through chats, discussions, questions, or polls and adds interest by using links, 
attachments, or visuals. If you know an output (article, report, etc.) will be published soon, plan 
ahead for ways to promote and build engagement with it on social media.  
 
Timing is a critical part of social media engagement. Set aside refresh time, such as regularly 
VFKHGXOLQJ�VRFLDO�PHGLD�³WXQH-XS�7XHVGD\V�´�6RPH�V\VWHPV��H�J���+RRW6XLWH��FDQ�SRVW�FRQWHQW�
on preset dates and times, but use these with caution: the immediate, up-to-the-minute nature 
of social media still requires you to make time for prompt interactions and responses. 
 
7KHUH�LVQ¶W�RQH�UHFLSH�IRU�VXFFHVV�ZLWK�VRFLDO�PHGLD��7KH�FKRLFHV�\RX�PDNH�LQ�EHFRPLQJ�D�
networked scholar are ultimately up to you. Be strategic about where you focus your 
engagement efforts and do what works for you in authentically achieving your goals. 
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Capturing Engagement and Impact 
 
7R�NQRZ�LI�\RX¶UH�RQ�WKH�ULJKW�WUDFN�WR�DFKLHYLQJ�\RXU�JRDOV��LW¶V�LPSRUWDQW�WR�NHHS�WUDFN�RI�KRZ�
your digital engagement is developing to both see your progress over time and have meaningful 
examples at your fingertips. 
 
Capturing engagement and impact can be as simple as keeping a living document listing a 
running tally of examples of your contributions being discussed or used via links or screenshots. 
If these are difficult to find, consider asking for testimonials, recommendations, or impact stories 
IURP�WKH�FRPPXQLWLHV�\RX¶YH�FRQQHFWHG�ZLWK�LQ�\RXU�VFKRODUO\ QHWZRUNV��$V�\RX¶UH�DSSO\LQJ�IRU�
MREV��IXQGLQJ��RU�DZDUGV��\RX¶OO�EH�VXUSULVHG�KRZ�KHOSIXO�LW�LV�WR�UHIHU�WR�LOOXVWUDWLYH�XVH�FDVHV�WKDW�
present a clear picture of how you interact and promote change with different audiences. 

Engagement Metrics 
You can track digital engagement over time through alternative metrics, commonly known as 
altmetrics. To be clear, altmetrics are not citations. Instead, they are quantitative and qualitative 
measures of how others have engaged with and used your research outputs and ideas outside 
of traditional academic venues. Altmetrics track online engagement, including social media 
attention (e.g., sharing and mentions of your work on Twitter or Facebook), online views and 
downloads of your publications, or when your work has been added to or bookmarked in certain 
reference managers (e.g., Mendeley). And like traditional metrics, altmetrics are cumulative and 
show development over time. 
 
Capturing these metrics on social and web engagement makes it clear when someone has 
found, shared, or discussed your work. Considering that use of your research by community 
groups, policy makers, and government reports typically are not shown in traditional impact 
measures, altmetrics can be particularly important for capturing engagement beyond academic 
FRQWH[WV��,I�VRPHRQH�LV�7ZHHWLQJ�DERXW�\RXU�ZRUN��WKDW¶V�HQJDJHPHQW��8VH�WKLV�DV�D�VWDUWLQJ�
place to join the conversation. 
 

Some options for altmetrics 
 
Several platforms can be used for altmetrics. Here are some free and paid 
options. 

Ɣ Impact Story (free) = https://impactstory.org/  
Ɣ Kudos (free) = https://info.growkudos.com/  
Ɣ Altmetric (paid/subscription) = https://www.altmetric.com/  
Ɣ Plum Analytics (paid/subscription) = http://www.plumanalytics.com/  
Ɣ Overtion (paid/subscription) = https://www.overton.io/  

 
Individually and together, traditional and alternative metrics can help you to get a sense of the 
WUHQGV�DQG�LQWHUHVW�DURXQG�D�SDUWLFXODU�UHVHDUFK�RXWSXW�RU�VHW�RI�LGHDV��VR�LW¶V�ZRUWKZKLOH�WR�EH�
aware of these throughout your career. Also, important to keep in mind is that all metrics have 
limitations and may only tell part of your engagement story. Any information detailing how 
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people are engaging with and using your work is more important than how many might have 
simply seen it. 

Conclusion 
Being online is now an essential part of any academic career, especially for those interested in 
generating impact through their work across their career span. But while we may be required to 
be online, the amount of energy and effort spent on these activities ± and the types of digital 
engagement that take priority ± are up to us. 
 
Creating pathways to impact is about more than the number of downloads, followers, likes, or 
VKDUHV��,W¶V�DERXW�XVLQJ�RXU�FDSDELOLWLHV�DV�QHWZRUNHG�VFKRODUV�IRU�FRQQHFWLQJ�SHRSOH�ZLWKLQ�DQG�
beyond academia to build new understandings, experiences, and approaches in ways that lead 
to positive changes in the world around us. 
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